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The Power of Collective Action
Investing in a Bright Future Together

We are grateful to all those who helped make the historic
Framing the Future campaign

a success. In all, nearly 8,000
total gifts fueled the campaign.

Whether you donated your time, “H People

. talent, or treasure, thank you for

showing up for our communities You sustained and expanded our vital Advantage Services

in a major way! over the last five years. In 2025 alone, 6,560 residents turned
to these services. Your generosity launched an innovative new
“zone model” for more equitable resident access to Advantage
Services and increased service participation by 35%!

Angie and | are proud to have played a
small role in a campaign that will have

a lasting impact on CommonBond’s

You raised $2.7 million during the COVID-19 pandemic
to help residents stay in their homes.

residents. This kind of success is rare.
It speaks to the organization’s long track
record and to the remarkable people
who continue to invest in its mission.”

Nearly 2/3 of CommonBond residents have

H experienced housing instability before moving in. In
2025, 82% of residents maintained stable housing with
CommonBond for 12+ months.

With ongoing support from Advantage Services, the
average resident has been in their CommonBond

home for six years. This stability is a major shift in the
trajectory of residents’ lives.

CommonBond builds terrific buildings,
delivers first-rate services, and they
speak with authority in the industry
. as advocates for housing. In short,
4 they are national leaders, and I am Our Renter Returns Program provided

proud to have been a part of this Framing the rent‘rebate(sJI énd acce;s to(??nking
campaign that can help them keep services and increased credit scores
leading into the future.” FU-ture by an average of 53 points, helping

. . residents build financial security.
—Paul Sween, Campaign Co-chair
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